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MGMT 3 6 8 , International B usiness, 3 cred its
GBB L l l
T uesday, T hursday / 1 2 :4 0 -2 :0 0  PM
Instructor Information




Neil C hatter jee  
GBB 238 
40 6 .2 4 3 .5 1 1 3  
4 0 6 .2 4 3 .2 0 8 6
Email: n ilan ian .cha tte r jee@ business .um t.edu
Office Hours: Monday, W ednesday, Friday /  1 2 :0 0 -1 :0 0  PM
Required Text
Czinkota, Ronkainen, and  Moffet. International Business. Sixth Edition. Dryc 
Press 2002.
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Course Overview
1. The Im p ac t  of In ternational Business
2. Theoretical Foundations
3. The In terna tional Business Environm ent
4. In terna tional Business Preparation and  Market Entry
5. In terna tional Business S tra tegy  and  Operations
Objectives
This cou rse  provides an introduction to  th e  increasingly global n a tu re  of th e  ’ 
econom y. C om ponen ts  of th e  course  include: th e  influence of national cultui 
b u s in e sse s ;  national t ra d e  and inves tm en t policies and  laws; th eo ries  of 
in ternational t r a d e  and  inves tm ent;  international m on e ta ry  activity and  syst* 
in ternational business  resea rch ;  m odes of en try  into foreign m ark e ts ;  multin 
co rpora tions  and  s tra teg ic  planning in th e s e  organizations; and  international 
m arke ting  and  services.
Course Requirements
Eight Quizzes 20%
T hree  Writing A ssignm ents 60%
Final Exam 20%
Quizzes
The e igh t quizzes will consist of hom ew ork, pop te s ts ,  and  small assignm ent:
is y ou r  c lass participation grade . The th re e  lowest will be d ropped ; this is to
for a b s e n te e s ,  lack of preparation , illness, etc. There  a re  no m ak e -u p s  o r  re 
given for m issed  o r  failed quizzes.
Writing Assignments
The th re e  writing a ss ig n m en ts  a re  individual p ap ers  by each  s tu d e n t  on th e  < 
topic. Writing A ssignm ent # 1  is a video case  called "Lobbying in th e  USA".
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A ssignm ent # 2  is a case  study  called "W ater from Iceland". Writing Assignrr 
is to  c re a te  a Country Profile on a Third World Country th a t  will be assigned  I 
instructor. Each a ss ig n m en t is worth 20%  of your grade . The details  of eacl 
a s s ig n m e n t  will be given a t  leas t  two w eeks prior to  th e  due  da te . Each assi 
is un ique in req u irem en ts  and  length. However, th e  writing sty le  is no t uniqi 
guideline on writing will be given on th e  third T uesday  of th e  course. Points v 
d ed uc ted  for late subm ission of written ass ignm en ts .
Final Exam
The only exam  given is a cum ulative final.
General
You a re  enco u rag ed  to  discuss your work and p rogress  with th e  instructor in or 
d iscuss  specific problem  a re a s ,  to  fu rther  clarify m ateria l, o r  to  provide you wit 
concre te  suggestion  on how to  improve your perform ance. No ex tra  credit is o 
th is  course .
Day Lecture Topics Due D ates H om ew ork
M ission S tatem en t: The faculty and staff of th e  School of Business Administratic 
University of Montana-Missoula a re  com m itted  to  excellence in innovative experien 
learning and  professional growth through  research  and service.
Teaching A ssistan ts:
http://www.business.umt.edu/faculty/Chatteijee/Course_Name/syllabus.asp 9/11/2002
Syllabus Page Page 6 of 6
D ate
0 9 /0 3 /0 2 T uesday C ourse In troduction
0 9 /0 5 /0 2 T hursday In troduction  to  In ternational B usiness R ead C h ap te r 1
0 9 /1 0 /0 2
0 9 /1 2 /0 2
T uesday
T hursday
In troduction  to  In ternational B usiness 
In te rn a tio n a l B usiness P reparation  and  M arket 
Entry
Quiz #1
Read C hap te r 10, 11, and  :
0 9 /1 7 /0 2
0 9 /1 9 /0 2
T uesday
T hursday
In te rn a tio n a l B usiness P reparation  and  M arket 
Entry
In te rn a tio n a l B usiness P reparation  and  M arket 
Entry
0 9 /2 4 /0 2 T uesday Politics and Law R ead C hap te r 4
0 9 /2 6 /0 2 T hursday Politics and Law Quiz # 2
1 0 /0 1 /0 2 T uesday C ulture and  In ternational B usiness R ead C h ap te r 2
1 0 /0 3 /0 2 T hursday C ulture and  In ternational B usiness W ritten A ssignm ent # 1  Du»
1 0 /8 /0 2 T uesday N ational T rade  and  In v es tm en t Policy R ead C h ap te r 3
1 0 /1 0 /0 2 T hursday N ational T rade  and  In v es tm en t Policy Quiz # 3
1 0 /1 5 /0 2
1 0 /1 7 /0 2
T uesday
T hursday
The T heory of In ternational T rade  and 
In v es tm en t
The T heory of In ternational T rade  and 
In v es tm en t
R ead C h ap te r 5
1 0 /2 2 /0 2 T uesday The B alance o f P aym ents R ead C h ap te r 6
1 0 /2 4 /0 2 T hursday T he B alance o f P aym ents Quiz # 4
1 0 /2 9 /0 2 T uesday In te rna tiona l Financial M arkets R ead C h ap te r 7,
1 0 /3 1 /0 2 T hursday In te rna tiona l Financial M arkets W ritten A ssignm ent # 2  Du<
1 1 /0 5 /0 2 T uesday Economic In teg ra tion R ead C h ap te r 8
1 1 /0 7 /0 2 T hursday Economic In teg ra tion Quiz # 6
1 1 /1 2 /0 2 T uesday
In te rna tiona l Logistics and Supply Chain 
M anagem ent R ead C h ap te r 9
In te rna tiona l Logistics and Supply Chain 
1 1 /1 4 /0 2  T hursday________M anagem ent___________________________
1 1 /1 9 /0 2 T uesday In te rna tiona l M arketing Read C hap te r 13
1 1 /2 1 /0 2 T hursday In te rn a tio n a l M arketing Quiz # 7
1 1 /2 6 /0 2 T uesday G uest S p eak er W ritten A ssignm ent # 3  Du<
1 1 /2 8 /0 2 T hursday Holiday, T hanksgiving Break
1 2 /0 3 /0 2 T uesday M arket T ransitions and  D evelopm ent Read C h ap te r 9
1 2 /0 5 /0 2 T hursday M arket T ransitions and  D evelopm ent Quiz # 8
1 2 /1 0 /0 2 T uesday G uest S p eak er
1 2 /1 2 /0 2 T hursday G uest S p eak er
1 2 /1 8 /0 2  W ednesday  Section  3 Final Scheduled  10 :10  -  12 :10  AM Final
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